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The call centre environment
— especially in South Africa
is expanding with potential
for growth. Call centres are
a high-volume operational
space and a high-pressure

human system

Real leadership, value
creation, and culture

breakdowns are felt in
minutes, not months.

The call centre industry is
often stuck in a

compliance mindset, yet
they are custodians of

customer experience and
brand perception —

whether they realise it or
not.

There is a strategic
maturity gap between the
function they perform and

the value they actually
hold.

Why a Human Centred
Vision for Call Centres Now

Tomorrow’s customer experience
won’t be won through automation,
rather through authentic, human

connection

As AI accelerates automation, and
customers become more digitally

savvy, they are emotionally
fatigued, call centres are being
called to evolve into relational

powerhouses. In this moment of
profound transition, a human-

centred vision is strategic,
sustainable, and essential.

A human-centred call centre is not
nostalgic. It’s necessary.
 It is how future-ready

organisations will deliver brand
integrity, emotional connection,

and performance that lasts.

BEYOND METRICS: A HUMAN-CENTRED VISION FOR
THE CALL CENTRE OF THE FUTURE

Read All About It: 
~ Global Call Centre Trends

~ Future Ready, Sustainable Call
Centres

~ Why Adopt this Model Now
HX, Presence Led Leadership and ~

Middle Tier Leaders - The Key
Differentiators
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The Global Call Centre Shift
The Human Factor in an AI
World

1. AI is a Tool, Not a Replacement
A majority of contact centres now use AI to support agents offering
real-time AI guides that empower staff to resolve complex issues
Calabrio+2Webex Blog+2Zoom+2.

2. Customers Still Prefer Humans
Despite AI integration, 74% of customers say they prefer human
interaction for technical support, and 61% worry AI is replacing people
EMEA reports that 69% say chatbots miss emotional nuances, so AI
must support humans, not supplant them.
ttec.com+10Qualtrics+10News.com.au+10.  TechRadar.

3. “Phygital” Operations and Omnichannel Scenarios
Demand for seamless cloud-based, omnichannel experiences
continues to grow. Over half of customers expect to engage via 3–5
channels  Conversational AI and voicebots with accent-neutralizers
enhance clarity in diverse markets
CMSWire.com+5VoiceSpin+5Qualtrics+5. News.com.au+1New York
Post+1.

4. Emotional Intensity Is Rising
61% of contact centres report increases in emotionally charged
interactions VoiceSpin+3Calabrio+3Zoom+3.
This intensifies the need for HX, presence-led leadership, and middle
management capacity to hold teams and customers with dignity.

5. AI’s Hard ROI and Human Reality
While AI can cut costs (up to 50%), savings often come with trade-offs
re-hiring human roles after deploying AI-only solutions. AI’s promise is
real but brighter when paired with human care The Economic Times.

6. Compliance & Ethical Complexity
New legal constraints require transparent AI use as in labelling
synthetic voices and honouring opt-out requests and AI-powered IVR
demands privacy-by-design and ethical approaches (TCPA)
reuters.com. arXiv.

These shifting trends require call centre leadership to review and revisit
their strategies at the same time there are numerous exciting
opportunities for reinvention as future ready, sustainable business. 

https://blog.webex.com/customer-experience/the-most-important-contact-center-technology-trends-of-2025/?utm_source=chatgpt.com
https://www.qualtrics.com/blog/contact-center-trends/?utm_source=chatgpt.com
https://www.techradar.com/pro/ai-doesnt-understand-british-emotional-tone-and-its-turning-customers-off-the-technology?utm_source=chatgpt.com
https://www.voicespin.com/blog/top-contact-center-industry-trends/?utm_source=chatgpt.com
https://www.news.com.au/technology/online/internet/call-centre-aipowered-accent-naturaliser-tech-arrives-in-australia/news-story/859f3042d21142491a086f02c91e8179?utm_source=chatgpt.com
https://www.news.com.au/technology/online/internet/call-centre-aipowered-accent-naturaliser-tech-arrives-in-australia/news-story/859f3042d21142491a086f02c91e8179?utm_source=chatgpt.com
https://www.calabrio.com/state-of-the-contact-center-2025/?utm_source=chatgpt.com
https://economictimes.indiatimes.com/news/new-updates/company-replaces-700-employees-with-ai-two-years-later-its-rehiring-humans-as-ai-falls-short/articleshow/121263692.cms?utm_source=chatgpt.com
https://www.reuters.com/legal/legalindustry/ai-marketing-meets-telephone-consumer-protection-act-innovation-legal-edge-2025-07-15/?utm_source=chatgpt.com
https://arxiv.org/abs/2505.01514?utm_source=chatgpt.com


1. Automation Solves Tasks But
Does Not Build Trust. - AI can
answer questions, but it can’t build
relationships. A human-centred
call centre ensures that technology
serves trust and does not replace it.
2. Customers Remember How
You Made Them Feel - Brands are
no longer judged by what they say,
but by how they show up when
things go wrong. A human-centred
approach makes empathy,
presence, and clarity part of the
service DNA, something not
provided by AI. 
3. Agent Burnout Is Breaking the
System - Excellent CX is delivered
by people who are protected by a 
human-centred strategy as they
carry the brand on their shoulders,
every day, call after call. Burned out
exhausted humans are not able to
hold this space. 
4. Middle Management Is Being
Squeezed Out of Leadership
Without visible, equipped team
leaders, call centres crumble under
invisible stress. Presence led
leadership recalibrates this critical
layer with mentorship, support,
and truth.
5. Sustainability Requires More
Than Efficiency - True service
environment sustainability means
high trust, high retention, and high
value. with service systems where
humans can thrive, not just survive.

Call Centre Opportunity 
Gaps

The Human Factor in an AI
World

 
1. Brand Custodianship Mindset
where agents embody the brand or
solve problems rather than being
trained to handle volume. Team leads
seeing themselves as  experience
architects instead of  task enforcers.
2. End-to-End Value Thinking here
the experience the brand is seeking
to deliver and loyalty each call
enables are the areas of focus are
more than the focus on KPIs - AHT,
FCR, and SLAs. 
3. Strategic Client Partnership - call
centres both internal and outsourced
are strategic extensions of the ‘client’
organisation and clients offering and
no longer just ‘traffic controllers’ or
vendors and delivery centres. 
4.Innovation Capability - information
identified in call centres related to
client and customers experiences is
pure gold. Reporting up can be
expanded to advising up. Agents and
team leads are in the unique position
to to suggest better processes,
improve journeys, and provide
solutions.
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1. HX – Human Experience: Repositioning People as Value Creators
In future ready call centres, how people feel at work is mission critical.
HX reframes the centre as a relational ecosystem where human
presence, emotional clarity, and trust delivery are the primary
currencies of value.

HX matters because:
Agents are the voice of the brand, not scripts
Experience, not efficiency is what customers remember.
Culture is not a vibe. It is a system of emotional safety and strategic
alignment.

2. Presence-Led Leadership: Holding the Centre When Pressure
Peaks
Presence-led leadership is about showing up, holding ground, and
leading from truth. In high-pressure environments like call centres,
presence is often the first thing to disappear. But it is the very thing
most needed.
Presence exists where:

Supervisors they protect and mentor, they do not just monitor
Team leaders build emotional safety, not emotional suppression.
Leadership is a lived practice of accountability, compassion, and
clarity.

Presence-led leaders stabilise the system when automation cannot.
They respond with discernment and model coherence under pressure.

 
A Spiral Model: Evolving,

Interdependent, Regenerative. 
The Call Centre of the Future

HX - The Human Experience.
Presence-Led Leadership. 

Mid-Level Stewardship.



3. Mid-Level Leadership: The Rising Core of Sustainable Execution
Mid level leaders are the future leaders of the organisation. They are
stewards of transformation, and the guardians of daily culture. In call
centres, they carry the emotional load of their teams, the metrics of
the business, and the tension between customer expectations and
systemic gaps.

Mid-Level leaders: 
Translate strategy into lived reality.
Shape the experience of both agents and customers.
Determine whether your culture is embodied or broken.

When middle management is mentored, resourced, and seen, they
become the spine of sustainable service — and the most critical lever
for future-ready resilience and sustainable business.

The Integration Point
HX creates the conditions.        Presence-led leadership models the
way.         Mid-level leadership holds space every day.

Together, these three layers form the foundation for a call centre that
thrives in the complexity of a post-AI world, This strategy by design
builds brand trust, fosters human dignity, and builds customer loyalty
in every customer experience and engagement. 



Contact Us 076 672 2256         info@defineddynamics.co.za

The rate of technological change demands agility, resilience and the
ability to transition and engender a partnering relationship with
people and the use of automation and tech. This is where call centres
can take the lead in paving the way for others to follow in blending
these two complementary resources. Lead the change, redefine the
future of Call Centres with Defined Dynamics Leaders as your Trusted
Advisors. 

For a more detailed account of the thought leadership approaches  to   
future ready, sustainable business advocated by Defined Dynamics
click through to the following News Bulletins...  

Visit our website for The Defined Dynamics Call Centres Strategic
White Paper

Unlock Your Future
Ready Sustainable Call
Centre...
with Defined Dynamics 

Human
Experience and
Future Ready

Maturity Model

Presence Led
Leadership 
In Action 

Middle Tier
Future Ready

Leaders

AI - A necessary
Evil or a Strategic

Partner

https://defineddynamics.co.za/wp-content/uploads/2025/07/3B-Defined-Dynamics-Human-Experience-and-Future-Ready-Maturity-Model.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/3B-Defined-Dynamics-Human-Experience-and-Future-Ready-Maturity-Model.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/3B-Defined-Dynamics-Human-Experience-and-Future-Ready-Maturity-Model.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/3B-Defined-Dynamics-Human-Experience-and-Future-Ready-Maturity-Model.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/4B-DD-News-Presence-Led-Leadership.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/4B-DD-News-Presence-Led-Leadership.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/4B-DD-News-Presence-Led-Leadership.pdf
https://drive.google.com/drive/folders/1faONyAwAVwEm7N0CMXwO-JMCqhjD3EUD
https://drive.google.com/drive/folders/1faONyAwAVwEm7N0CMXwO-JMCqhjD3EUD
https://defineddynamics.co.za/wp-content/uploads/2025/07/5B-Defined-Dynamics-Middle-Tier-Future-ready-Leaders.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/5B-Defined-Dynamics-Middle-Tier-Future-ready-Leaders.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/5B-Defined-Dynamics-Middle-Tier-Future-ready-Leaders.pdf
https://defineddynamics.co.za/wp-content/uploads/2025/07/2B-Defined-Dynamics-AI-A-necessary-Evil-or-a-Strategic-Partner.pdf
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